A FEW PAGES FROM ‘
Modules Two & Three ,
Designed to help you identify your passion &

purpose and define your business mission, vision,
values and legal structure.

BRAINSTORMING WORKSHEET 3. WHAT DOES THE WORLD NEED? 5. REVIEW & PRIORITIZE
What causes pull on your heart the most? What can you contribute 1o make 3 Rendiew yiour answers from questions 1 1o 4 and select your top 3. Add your top 3
pﬂ szon é_, PL{ TP GS€ difference in the world? What does the planet and humans meed during this time? responses bo the corresponding sections below,
1, WHAT 0. WHAT I'M GOOD0 AT

Use this worksheet to jot down as many answersiideas as possible about what you
kove, what you're good at, what the world needs, and what you can get padd for,

1. WHAT DO YOU LOVE?Y
dentify your passions, nterests, gnd curiositios, and write them down. What lights you
up? What sets your soul an fire? What do you get excited about doing?

13, WHAT THE WIXELD NEEDS g, WHAT CAN BE P&AID FLI

Module Two

F’ASSION & DISCOVER YOUR

l‘.:«\HH]{\)\ & l]llil}(jh} 4, WHAT CAN YOU GET PAID FOR?

—~
[_) U R I_) () S E What products or services can you provide that would be of value to others? ldentify
W trénds or opportunities in the marketplace. Inwhat direction is the world mowving? For 6. FIND YOUR SWEET SROT

The biggest question that people usually ask when starting out is: how do | determine examaple, onling learning, remate work, influencer marketing, health & weliness, etc. Look 8t thie answers above Lo see how iy can overlap, How can you merge your
passions, skills, and values to create a busimess? Write your ideas down below,. Then

T v g m st e a2 Fhet iy it i Fro P "5 thi secrat, skart by i i
Ir'iﬂd Ihﬂf suNer .':nPﬂ'E T.-.-hl. e your gur;b. ﬂklﬂh. what my ondime bisiness should be? Here's the secret, you start by identifying the sl thhe e thiat ks ks thie hest fit-hor yoi
: things you're most passionate about and interested in.

Pﬂn‘:«'fﬂﬂ:ﬁ' mm’ mhw:.' L'Nrfgii. 2. WHAT ARE YOU GOOD AT?
What skills or talents do you have that come naturally o you? Think of what you do that

See, a successful business ks the intersection of passion and profit. In other words,
takez no effort at all,

it's all about raking the things you kove and are good at and turming them mnio a

prodinable gg.
5o, the first step is to identify what you love fo do AND are good at daing

Both alements are requirad. If you want your business to be sustalnable, you must fowe
daoing it. If you don't, you'll burn out quickly, When hard work and sacrifices are needed,

you won't want (o do what's necessary to keep pushing forward.

COPYRIGHT €02l THE IJHFEII.DI'__HE Hosk PRGE Tid

ORE ELEMEMNTS WORKESHEET 3. WHAT ARE YOUR CORE VALUES

ot t

1”'1“53 iﬂ n Stﬂ rement What values sit at the heart of your business? Integrity? Transparency?

B mission statemeEnt describas an quanila-tiun'!; fundamental purpose P iSSR0 Bu Sln ESS OU EFU Iew

statements uswually include the following:

™

1. WHAT 15 YOUR MISSION /f PURPOSE?
Goal Briefly describe your organization’s fundarmental purpose. Wiy does your business

The core of the Misson starement & a EEEI. ikl Emmgawar g fermale exist? Wha is it for? What is the desired EMMPACT Wil Want [ hawe?

BAIFERFERELrs, providing quatity skin care products, helping paople

bocome debt-free, ar inspiring people to live healthier lives

Module Three

= Audience 4. WHAT IS YOUR LEGAL STRUCTURE?
B U 9 l N E q q ¥our audience describas your target customer, Think about for whom Lelect the twpe of legal structisre that & the best fit for you and your business,
T ! & | ¥ ¥ rr - o -
3 : ] : yOu are designing pour products and senvices—ror example, wamen,
. L BUSINESS OVERVIEW S
chilldren, moms, people dealing with anxiety, and so on, )
i) JIr Sole l-'nl}r.du::-r.-:hip

OVERVIEW

Now that you've come up with a business Idea that aligns with who you are, lat's clearly Method N9 p ki
fjttﬁ‘ﬂr_’ your I}l!_": i]!t’?’-.’{ ]‘]‘If.'?_“ﬂll_}ﬂ, ﬂiﬂi["ﬂ, define what your butiness 5 all about. Getting clear on who you are as a brand will g The method is how the company achieves its goal, Examples Incleda: 2 WHAT 15 YOUR VISION STATEMENT? - o ¥
= yoer thwe clarity you nieed when making business decisions in the future, This will help ARSI AR IS SHTE: S i U, DOVH EMAWUL OF Sk A Your wislon statement answers the question, "Where are we going?” Think about what
core values, and h:ifﬂf Srrucrure. yous stay focused on your purpose and not get easily distracted, ikt st b asbebteli bl ioatiie your compiany leoks like in the future, What is te long-term goal? ()¢ Limited Liability Company {LLC)

In this module, we'll dive into your business: Here are a few mission statement examples: . ‘
+ Misslon & Purpose - this describes why you exist = Googhe: “To arganire the warkds informatian and make it universally accessible and (/ J'r Lawporation
# Vision Statement - where do you see yourself in the future wseful”
i Core Values - the belefs that puide how your bisiness operates = Linkedin: “Conmecs the workd’s professionals to moke Iherm more produciive amd (13 Odher

s v Legal Structure - how you will legally Set up your business successfn”

= American Red Cross: “To prevent and olfewate Furman suffening in the face of

Grady o cup of coffee or tea, and ler's work through what each of these core elements emergencies by mabdlizing the power af valunteers and the generosilty of danars”
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